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who we are

“
Good Grit is a Southern 
travel magazine for curious 
explorers who care about 
the story behind a place, 
and the people who make 
it worth knowing.

T E L L I N G 
T H E  D A M N 
G O O D 
S T O R I E S 
O F  T H E 
S O U T H  F O R 
1 0  Y E A R S .

0 2 0 3

Authentic 
Southern 

Exploration

For ten years, Good Grit Magazine has been telling the damn 
good stories of the South. What began as a celebration of 
Southern culture has evolved into a focused exploration of 
one thing our readers care about most: experiences.

YOUR GO-TO SOURCE FOR

We exist for curious explorers: those who pack a bag with 
intention and care about understanding a place through 
its people, culture, and character. Our pages are filled 
with travel guides worth saving, portraits of the people 
shaping their communities, and features that reveal the 
deeper meaning behind a place.

Published quarterly in print and supported by a growing 
digital platform, Good Grit covers the South with depth 
and curiosity. From small towns and iconic destinations 
to food, history, and experiences worth planning a trip 
around, our stories invite readers to explore the region 
more thoughtfully...and to keep coming back for more.



A  H I G H L Y  E N G A G E D  A U D I E N C E 

O F  C U R I O U S  T R A V E L E R S

300k+ $150k
Total Audience

Median HHI

44 61% 55%
Median age Married Millennials

Reader Profile (Print Audience):

Why They Travel

Good Grit readers travel with 

intention. They’re motivated by:

Discovering destinations worth the 

drive (and the detour)

Food, chefs, and meals that tell a story

Culture, history, and local tradition

Events, festivals, and experiences that 

bring a place to life

What They Look for 

in the Magazine

Our readers come to Good Grit for:

Insider recommendations they can trust

Curated itineraries they can actually use

In-depth destination guides

Strong photography and thoughtful storytelling

Content they can’t easily find online

TOP STATES

TOP CITIES 
SOUTH WALTON  

HOUSTON  

CHARLOTTE

BIRMINGHAM  

ATLANTA 

NASHVILLE 

DALLAS
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Meet Our 

Readers

W H E R E  T H E Y ’ R E  B A S E D

1,500+
RETAILERS

SUBSCRIBERS IN

38 STATES



W A Y S  T O  P A R T N E R

S T A N D A R D  P R I N T  A D V E R T I S E M E N T S

S P O N S O R E D  E D I T O R I A L  F E A T U R E S

I N T E G R A T E D  B R A N D  S T O R Y T E L L I N G

P R O D U C T  P L A C E M E N T  A N D  V I S U A L 
I N T E G R A T I O N S

C U S T O M  I N S E R T S  O R  T I P - I N S

print

Quarterly, 

seasonal print 

publication

1,500 

20,000

38 states

retailers 
nationwide

rate base

subscribers in

At a 

Glance

PRINT

 
Quarterly, beautifully designed 
print issues dedicated to Southern 
travel with rich storytelling 
and striking photography that 
readers return to season after 
season.

 

DIGITAL

 
A dynamic digital platform that 
extends each issue through 
timely stories, expanded travel 
guides, exclusive content, and 
ongoing connection across web, 
newsletter, and social.

EXPERIENTIAL

Curated experiences that bring 
Good Grit’s stories off the page 
and into real life through travel-
focused events and brand 
partnerships.

AGENCY

 
A creative agency delivering 
brand strategy and story-first 
creative work, helping brands 
and destinations turn big ideas 
into compelling narratives with 
real impact.

H O W  G O O D  G R I T  C O M E S 
T O  L I F E  A C R O S S  P R I N T , 
D I G I T A L ,  E X P E R I E N T I A L , 
A N D  A G E N C Y .

H O W  G O O D  G R I T  C O M E S 
T O  L I F E  A C R O S S  P R I N T , 
D I G I T A L ,  E X P E R I E N T I A L , 
A N D  A G E N C Y .

0 6 0 7



W A Y S  T O  P A R T N E R

B R A N D E D  E V E N T  S P O N S O R S H I P S

D E S T I N A T I O N - H O S T E D  E X P E R I E N C E S

C O L L A B O R A T I V E  B R A N D  A C T I V A T I O N S

O N - S I T E  S T O R Y T E L L I N G  A N D  C O N T E N T  C A P T U R E

I N T E G R A T E D  B R A N D  P R E S E N C E  W I T H I N 
C U R A T E D  E X P E R I E N C E S

C U S T O M  E X P E R I E N T I A L  C O N C E P T S  D E V E L O P E D 
I N  P A R T N E R S H I P

W E B S I T E
A destination for 
in-depth travel 
guides, features, and 
evergreen stories 
readers return to.

E M A I L
Our most direct 
connection with 
readers and a key 
driver of loyalty and 
subscription growth.

S O C I A L
A virtual front porch to 
the brand, designed 
to spark curiosity and 
point readers toward 
their next great trip.

Experiential

At a 

Glance

Curated events and 

travel-focused 

experiences created 

in partnership 

with brands and 

destinations, 

offering meaningful 

connection and on-
site storytelling 

opportunities.

W A Y S  T O  P A R T N E R 

S P O N S O R E D  E D I T O R I A L  C O N T E N T   •   I N T E G R A T E D  B R A N D 

S T O R Y T E L L I N G   •   W E B S I T E  F E A T U R E  P L A C E M E N T S   • 

N E W S L E T T E R  P L A C E M E N T S   •   S O C I A L  M E D I A  P A R T N E R S H I P S

B R A N D E D  T R A V E L  G U I D E S  A N D  E V E R G R E E N  C O N T E N T

digital

 
Monthly 

website visits 

84k 

Email 
subscribers 

9.6k

Average email 
open rate 

29%
 

CTR 

2.9%
 

Instagram 
followers 

43k 

annual 
Instagram 

impressions 

1.3m
 

Facebook 
followers 

7.4k
 

annual 
Facebook 

impressions 

228k

At a 

Glance 

curiosity is cool.

Y O U R
J O U R N E Y
B E G I N S

H E R E

T R AV E L  G U I D E S    |    E X P L O R E    |    S U B S C R I B E     |    S TO R E

Good South

Good Grit isn’t just a southern travel 

magazine—it’s a call to adventure for the 

modern explorer. We trade the obvious 

for the undiscovered, forging headfirst 

into the under-explored places that 

deserve a spot on your bucket list. This 

isn’t for the screen-scrollers or 

someday-dreamers. It’s for people ready 

to pack a bag, hit the road, and make 

adventure happen.

S U B S C R I B E

curiosity is cool. curiosity is

experience THE

damn good stories about the good south.

About Us    Good Grit Agency   Contact Us
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I N S T A G R A M  R E E L $ 5 0 0

I N S T A G R A M  C A R O U S E L $ 5 0 0

N E W S L E T T E R  F E A T U R E  P L A C E M E N T $ 1 , 0 0 0

W E B S I T E  B A N N E R  P L A C E M E N T $ 1 , 0 0 0

D I G I T A L  A R T I C L E / L I S T I C L E $ 2 , 5 0 0

D I G I T A L  O F F E R I N G S



A G E N C Y

T O P - T I E R  A N C H O R S

T R A V E L  I N S P I R A T I O N  A N D  D E S T I N A T I O N  S T O R I E S

C U L T U R E ,  H I S T O R Y ,  A N D  S O U T H E R N  S T O R I E S

F O O D ,  C H E F S ,  A N D  C U L I N A R Y  E X P E R I E N C E S

E V E N T S ,  F E S T I V A L S ,  A N D  T H I N G S  T O  D O

S T R O N G  S U P P O R T I N G  P I L L A R S

W E L L N E S S ,  S L O W  L I V I N G ,  A N D  R E T R E A T S

D E S I G N ,  H O M E S ,  A N D  S O U T H E R N  S T Y L E

T H E S E  P I L L A R S  G U I D E  E V E R Y  I S S U E  A N D  R E F L E C T  W H A T  O U R 
R E A D E R S  C O N S I S T E N T L Y  S E E K  O U T  A N D  E N G A G E  W I T H  M O S T .

Core 
Content 
Pillars 

( R A N K E D  B Y  R E A D E R  D E M A N D ) 

1 1

GOODGRITAGENCY.COM

At a 

Glance

W A Y S  T O  P A R T N E R

B R A N D  S T R A T E G Y  A N D  P O S I T I O N I N G

N A M I N G  A N D  I D E N T I T Y  D E V E L O P M E N T

V I S U A L  I D E N T I T Y  A N D  B R A N D  S Y S T E M S

C O P Y W R I T I N G  A N D  B R A N D  V O I C E

W E B S I T E  D E S I G N  A N D  B U I L D

P H O T O G R A P H Y  A N D  V I D E O  P R O D U C T I O N

D I G I T A L  D E S I G N  A N D 
C O N T E N T  C R E A T I O N

I N T E G R A T E D  C R E A T I V E  C A M P A I G N S

I N F L U E N C E R  A N D  P A R T N E R 
C O L L A B O R A T I O N S

C R E A T I V E  C O N S U L T I N G  A N D  W O R K S H O P S

7 years 

of helping 
brands and 
destinations 
tell their 

stories 
  

30 

active 
projects 
annually

 

Core 
focus areas: 

brand 
strategy, 
creative,
content,
campaigns

1 0



EDITORIAL 

CALENDARGood Grit’s editorial departments highlight the 
people, places, culture, and experiences that make 
the South endlessly fascinating. These recurring 
sections offer readers curated inspiration, trusted 
recommendations, and immersive storytelling 
throughout every issue.

G O O D  G E T A W A Y 
An itinerary-style feature centered on one highlighted 
destination. Accessible, inspiring, and packed with the 
best places to eat, sip, see, stay, and savor.

G O O D  T I M E S 
Our curated roundup for the places to see and be seen 
around the South: festivals, cultural moments, openings, 
seasonal must-dos, and the best reasons to pack a bag.

G O O D  R E A D S 
A book-lover’s corner with author Q&As, new 
releases, Southern stories, and the literature shaping 
conversations across the region.

G O O D  B I T E S 
From recipes and chef interviews to destination 
restaurants and tucked-away eateries, Good Bites 
celebrates the South’s food culture in every form, at 
every turn. 

G O O D  T R A V E L 
Curated itineraries and neighborhood guides featuring 
cuisine, drinks, art, music, dive bars, mom-and-pop 
gems, and standout experiences.

G O O D  S T Y L E 
Iconic looks, effortless everyday essentials, makers, 
designers, and seasonal fashion inspiration found in 
clothing, interior design, and artisanal goods.

G O O D  F I N D S 
Editor’s picks for travel essentials, home goods, 
tableware, hostess gifts, and small-batch brands 
worth knowing.

G O O D  S O U N D S 
From the Delta blues to Appalachian bluegrass and 
everything in between, we share the music, artists, 
venues, and playlists capturing and celebrating 
Southern culture. 

MAGAZINE 
DEPARTMENTS

G O O D  H O S P I T A L I T Y 
The South’s greatest signature: the art of welcome. From 
historic hotels to boutique inns, standout concierges, culinary 
hosts, and behind-the-scenes pros, this section spotlights 
those who make visitors feel like family.

H O T E L S  W O R T H  T R A V E L I N G  F O R 
Photography-forward feature highlighting exceptional 
Southern stays, from luxury retreats to unexpected gems.

W E  W E N T ,  Y O U  S H O U L D ,  T O O 
Quick-hit travel dispatches from the editorial team.

T R A V E L  L I K E  A  L O C A L 
Local insiders share how to spend a perfect day in their 
hometown: where to eat, what to skip, and the spots only 
locals know about.

Sponsorship opportunities available within select departments.

I S S U E S E D I T O R I A L
C L O S E A D  C L O S E P R I N T  D A T E O N  S A L E

 
S P R I N G  2 0 2 7 

( F E B R U A R Y  •  M A R C H  •  A P R I L ) 

G E T  O U T S I D E  G U I D E S
G A R D E N S  |  A R T  F E S T I V A L S  |  E C O T O U R I S M  |

W E L L N E S S  T O U R I S M  |  S P R I N G  B R E A K

 

T B D 1 2 - 2 - 2 6 1 2 - 1 6 - 2 6 2 - 1 - 2 7

S U M M E R  2 0 2 7 
( M A Y  •  J U N E  •  J U L Y )

S E A S O N  O F  A B U N D A N C E 
S O U T H E R N  W A T E R W A Y S  |  W I L D F L O W E R S  |

G L A M P I N G  |  I N  S E A S O N  ( C U L I N A R Y )  |  M U R A L S  

2 - 1 6 - 2 7 3 - 1 3 - 2 7 3 - 3 0 - 2 7 5 - 1 - 2 7

F A L L  2 0 2 7 
( A U G U S T  •  S E P T E M B E R  •  O C T O B E R )

S O U T H E R N  R O O T S
R O U T E S  |  R O O T S  +  R E V I V A L  |  B O U R B O N  |  T H R I L L  O F 

G A M E  ( F O O T B A L L ,  H U N T I N G )

T B D 6 - 1 2 - 2 7 6 - 2 9 - 2 7 7 - 1 - 2 7

W I N T E R  2 0 2 7 
( N O V E M B E R  •  D E C E M B E R  •  J A N U A R Y )

C E L E B R A T E  T H E  S O U T H
S O U T H E R N  M A K E R S  |  B E S T  O F  F E S T I V E  S E A S O N  | 

A N N U A L  H O L I D A Y  G I F T  G U I D E

T B D 9 - 1 1 - 2 7 9 - 2 8 - 2 7 1 1 - 1 - 2 7

1 2 1 3



Y O U ’ L L  B E  T H E 
P E R F E C T  F I T 
I N  G O O D  G R I T !

 
C H A N D L E R  B I S H 
A C C O U N T  E X E C U T I V E 
4 7 8 - 9 7 3 - 7 5 6 5 
C H A N D L E R @ G O O D G R I T M A G . C O M

I S S U E S F U L L  P A G E H A L F  P A G E 2  P A G E 
S P R E A D

1 X $ 5 , 9 9 3 $ 3 , 7 9 2 $ 1 0 , 7 2 8

2 X $ 5 , 2 9 0 $ 3 , 4 1 2 $ 9 , 6 5 7

4 x $ 4 , 4 6 7 $ 2 , 8 0 9 $ 8 , 3 0 1

B A C K  C O V E R $ 6 , 3 7 0

I N S I D E  F R O N T 
C O V E R $ 7 , 1 1 4

I N S I D E  B A C K 
C O V E R $ 6 , 3 7 0

P A G E S  4 + 5 $ 5 , 3 6 9

P R I M E 
P L A C E M E N T S *

* A V A I L A B L E  U P O N  4 X  C O N T R A C T

F U L L  P A G E $ 7 , 4 9 5

2  P A G E  S P R E A D $ 1 3 , 5 9 9

G O O D  G R I T  P I C K S $ 5 , 9 9 3

C U R A T E D
S T O R Y T E L L I N G

D I G I T A L P A C K A G E S S T A R T  A T $ 9 9 5

STANDARD 
ADVERTISING RATES

1 51 4


